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HoReCa representatives in Bishkek, Jalal-Abad and Talas are the most unaware of ERE

HoReCa representatives in Naryn and Cholpon-Ata are most aware of ERE
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Café representatives are trying to consistently 
implement ERE technologies and are therefore
more interested in increasing their knowledge 
of ERE technologies

Respondents were particularly interested in solar
water heaters, energy efficient boilers, ways to install
motion sensors and lighting fixtures with timers.
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Financial support

Expert advice
and coaching

Information on sustainable
technologies, methods
or solutions

... training and capacity
building on the topics of 

 ... sustainable business plans

... sustainable business models

... buying sustainable products

... digitalization of business

Respondents view training as one of the main tools for implementing sustainable
principles and practices in the HoReCa sector.

Training and capacity building on the topics of ...

... sustainable production and
consumption (SCP) and energy
and resource efficiency (ERE) topics
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